
1. INTEREST AND PROBABILITY OF VOTING IN THE 2009 EUROPEAN ELECTIONS
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Number of Interviews: 26,618

th thFieldwork Dates: 6  Oct. - 6  Nov. 2008

Number of Interviews: 1,002
th rdFieldwork Dates: 13  Oct. - 3  Nov. 2008

SE

Methodology: Face-to-face

QD4  The next European elections will be held in June 2009. How interested
or disinterested would you say you are in these elections?

QD3  In your opinion, when will the next European elections be
held, here in (OUR COUNTRY)?  

QD5  Can you tell me on a scale of 1 to 10 how likely it is that you would vote in the next 
European elections in June 2009?
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Socio-demographic breakdown
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2. VOTING CRITERIA AND PREFERRED CAMPAIGN THEMES 

QD9 In your opinion, is the role played by the European Parliament in
the life of the European Union…? 

3. IDENTITY AND CITIZENSHIP
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QD6T Main themes for the next European elections

EU27
Number of Interviews: 26,618

th thFieldwork Dates: 6  Oct. - 6  Nov. 2008

Methodology: Face-to-face

QD21 The European identity can be composed of several elements
 In your opinion, which of the following are the most important elements

that go to make up the European identity?

QD20  Which of the following elements would strengthen the most your
feeling about being a European citizen?

Being able to vote in all elections
organised in the Member State

where you live  

19%

A European social welfare system
harmonised between the Member

States (health, pensions, etc.)   

39%

A European Olympic team
5%

A President of the EU directly elected
by Member State citizens  

20%

A European ID card in addition to
national ID cards  

18%

European embassies in non EU  countries 
8%

A community action service to
fight European and international

natural disasters   

24%

A European civic education course for
children from primary school age  

18%

I do not want to be a European
citizen (SPONTANEOUS) 

5%

SE

EU27

SE

EB70
Diff

EB70-EB68

Evolution Aut. 2008 - Aut. 2007

EU

EB70
Diff

EB70-EB68

13%

57%

13%

Very Important

Important

Not very important

Not at all important

Don't know

Outer pieEU27 Inner pieSE

4%

13%

-5

0

+2

+2

+1

Democratic values

History

Geography

The European anthem

The European flag

The successes of the European
economy (European navigation satellite,

European airplane manufacturers,
high-speed international trains, etc.)     

Culture

The single currency, the Euro

The European Union’s motto:
“unity in diversity” 
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Unemployment 49% +2

Crime 33% -4

Economic growth  51% +6

The future of pensions 33% +1

Immigration 29% -3

The fight against climate change   29% -4

Inflation and purchasing power   47% +6
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EB70 - Autum 2008

Terrorism 28% -7

*other themes quoted by less than 20% of respondents at EU level
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